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Negative perceptions 
of aging dominate 

the discourse 
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Dedicated to reshaping the 
conversation about aging

Trusted source for proven 
communication strategies

Cultivating a movement

National Center to Reframe Aging

Leaders of Aging Organizations

Funding Provided by: 
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Research Partner

•

•

•

•

Ageism Defined

• Stereotypes: How we think 

• Prejudices: How we feel

• Discrimination How we act

Ageism exists in 
several forms

• Interpersonal

• Compassionate

• Systemic/ Institutional

• Self-directed

Ageism exists on 
multiple levels
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Implicit Bias Defined

Busso DS, Volmert A, Kendall-Taylor N. "Reframing aging: Effect of a short-
term framing intervention on implicit measures of age bias." The Journals of 

Gerontology: Series B 74.4 (2019): 559-564.

The Power of Positive Thinking

•

•

•

1. Levy BR, Slade MD, Pietrzak RH, Ferrucci L (2018) Positive age beliefs protect against dementia even among elders with high-risk gene. PLoS ONE 13(2): e0191004.
2. Levy BR, Slade MD, Kunkel SR, Stanislav V (2002) Longevity increased by positive self-perceptions of aging. Journal of Personality and Social Psychology 83(2): 261-270

To build 
awareness 
about 
ageism, 
answer these 
questions
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We’ve done this before! 

•

•

•

•

16

17

18



National Center to Reframe Aging 7/15/2024

2024 OHIC National Conference 7

Smoke-Free Environments

•

•

Why we 
need to 
reframe 

aging
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Framing is About Choices!

What to 
emphasize

How to 
explain it

What to leave 
unsaid

Shared Communications 
Lead to Systems Change

Commun-
ications

Discourse Thinking Policy

•

•

•

Cultural Models Drive People’s 
Thinking
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You Say...They Think

Cultural Models: 
The Basis of Strategic Communications

You Say... They Think
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Navigating Understanding

Public 
Perceptions 
of Aging We 
Need to 
Navigate
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Navigating Understanding
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The message

Framing Vulnerability

The message What the message does

Traps
• Individualism

• Us vs. Them

Solutions

• People think of solutions 
at an individual level – 
guardianship, family 
support, etc.

Impact
• No policy or systems 

change

Framing Vulnerability

The message

Framing Vulnerability – Reframed
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The message What the message does

Strategies • Context matters

Solutions

• People think of solutions 
at a systemic level – more 
likely to think of 
community programs

Impact • Policy & systems change

Framing Vulnerability – Reframed

The message

Workforce Challenges

The message What the message does

Traps

• Us vs. Them

• Crisis, challenges focused

• Battle against change

Solutions
• The solution is to go back 

in time vs. looking for 
opportunity

Policy
• No policy or systems 

change

Workforce Challenges
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The message

Workforce Challenges – Reframed

The message What the message does

Strategies

• Problems can be solved

• Innovative, creative, and 
resourceful

Solutions
• There are ample 

opportunities

Policy

• Helps the reader imagine 
what policies or norms 
could support this future

Workforce Challenges – Reframed

Strategies in Practice

https://www.aging.pa.gov/publicati
ons/MasterPlan/Pages/default.aspx
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Strategies in Practice

Strategies in Practice

Knowledge 
Increases

Attitudes 
Improve

Policy Support 
Grows
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https://learning.reframingaging.org/products/addressing-ageism-in-election-media-coverage-webinar

Emphasize older people’s unique skills 
and capacities.

Appeal to the value of justice.

Avoid repeating harmful stereotypes 
reframe don’t rebut

Responding to Ageist Election Coverage

Webinar & Resource Guide

National Center Resources

reframingaging.org/Resources
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Learn from our partners!

Visit our sister project Reframing Elder Abuse at https://ncea.acl.gov/reframing-elder-abuse

Reframing Elder Abuse is a 
communications strategy 
that promotes a solutions-
oriented approach to age-
bias. It highlights the values 
of elder justice, equity, 
inclusion, and solidarity.
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https://www.reframingaging.org/about-us/impact
https://ncea.acl.gov/reframing-elder-abuse
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Let’s set-up a reminder! 

Frame On!

Join in the conversation!
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